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JE TOMU OPRAVDU TAK?
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KDO JSOU “MLADI*
NEBOLI GENERACE 2?2

Narozeni mezi lety 1995 - 2015

Vyrostli na ,,internetu”

Rychle sdileni vSech udalosti, myslenek
Vyuzivani tzv. instant messaging
Rychli adopteri socialnich siti

NEW
MEDIA
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ITE Z POHLEDU
STRAVENEHO CASU
A INTERAKCE
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Prumérny engagement rate influencert v roce 2020

° ® J

Micro 3.86% 1.63% 17.96%
< 15K

Regular 2.39% 0.51% 9.75%
15K-50K

Rising 1.87% 0.46% 8.37%
50K-100K

Mid 1.62% 0.43% 6.67%
100K-500K

Macro 1.36% 0.44% 6.20%
500K-IM

Mega 1.21% 0.37% 4.96%
M+

\

Zdroj: InfluencerMarketing Hub & Upfluence, rok 2021




CAS STRAVENY NA SiTIiCH

Uzivatelé travi

s aplikaci

toho co travi v primeéru
na ostatnich social media
aplikacich.

Prumérné pak
cca celkem*

*Source: AMI Digital Index 2021

Average Daily Time Spent on TikTok

J

Average Daily Amount Users Open TikTok

Source: TikTok
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Q Search

CO FRCI
NA SNAPCHATU

Snapchat

Trending

Hole.io »2+
Game
Eat your friends, rocks, even buildings! Eat EV...

Birthdays i
Mini .
Never miss a friend's birthday! Celebrate with...

Snake Squad =+

Game

Team up, grow fast, and be the sole survivor!
Color Galaxy +

Game
Conquer as many galaxies as possible

Camera Roll
Lens .
BaRozh

Subway Surfers Airtime 2+
Game
Challenge your friends to get big air and finis...

Crazy Run 2+
Game
Race your friends through an obstacle course!

Bitmoji Paint 2+

Game

Ablank canvasforvou and vour friends. Gop... NEW

MEDIA




@ Lens

James Bond 25 | Norway
SF Studios Norge @ >

Spotlight Snaps

BRAND EFFECT

@B Lens

TOMATO
KETCHUP, UNDER 25 SJC>

( MEINZ, ketchup
(@)

Spotlight Snaps

TOMATO
KETCHUP

v Q

Trending

post apocalypse
UNDER 25 SJC

b‘w #. ~ i
‘\@J
b @

Happy Hallow...
Sahda Ardelia

=Y

DayAndTime

-

‘

Love Air

Rista Nurfajrianti

Squidgame Doll
ginthapu.../ *

Be you

T

Squid Game ra..
Eddyy

zombie face
UNDER 25 SJC

ketchup

o~ Amr..r 5\~ Yadu : UNDER 25 SJC
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CO FRCI
NA TIKTOKU

\Whatfallot{ofipeopleldomit;

LIP-SYNC




JAK BYT VIDET NA TIKTOKU
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JAKY OBSAH
NAM ZAFUNGOVAL

NA SHOKY A MORTHY

L

\ \ ~ zobrazeni
Jaius Srirex srdicek

*erSitbin vozus

L sdileni
" komentaru




) JAKY OBSAH
NAM ZAFUNGOVAL
NA HONOR GR

zobrazeni
srdicek
sdileni
komentaru




JAK NA USPESNA )
TIKTOK VIDEA

Pozor na

Prvni
rozhodnou!

v grafice

a
videa funguji
nejlépe

NEW
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- Ads Manager PFimy nakup

Format Snapchat = 5 format( viz dale | Neékolik formatd pro oboje
y TikTok = 1 format videa platformy - viz dale

2-3d fed 1
Moznost nasazeni ASAP dle ny pred hasazenim

sebe

doruceni podklad( ; u lenses
tyden az dva

, moznost prabéziné L :
Vyhody _ p. prémiova plocha, TOP pozice
optimalizace
Nevyhody nemoznost nasazeni TOP pozic nemoznost optimalizace

NEW
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TIKTOK | Vlastni nastaveni vs. prémiové plochy (J' |

d' TikTok

NEW
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TIKTOK | TOP VIEW & BRAND PREMIUM Cr

TOP VIEW B - BRAND PREMIUM

« garantované
imprese: 1729 000

* 100% SOV na cely den Umisténo

« 1. video, které uzivatelé : WL | Vv ,pro tebe" feedu
uvidi po otevreni
aplikace v dany den

d' TikTok Skip ads

Moznost cileni

« Zobrazeni pres cely
displej

e Primérné CTR:16-20
%

Pridej Kkomentai




KAMPAN
SHOKY & MORTHY

NEW
MEDIA




SNAPCHAT | FORMATY V RAMCI SNAP ADS

Ad Format

s 8 .
~ il

Single Image

: Story Ad Collection Ad AR Lens Filter
or Video
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SNAPCHAT | AR LENSES

STAR.
WARS

ONLY IN THEATRES ZpUsob jak vytvaret interaktivni okamziky s AR

efekty

AR efekty maji dobré zasahy, engagement a
sdileni

y |
/ - ‘ | Uzivatelé interaguji s AR efekty az 30x denné

National takeover

+ Efekt se bude zobrazovat jako prvniv dany den
napfric republikou.

« Nutna utrata 3000 EUR v aplikaci.




KTERY Z HROIND FILNU 1517

AR EFEKT V KAMPANI
SHOKY & MORTHY

AR efekt
100 000

1300 uzivateld,
2 300 uzivatelU

23




ROC TIKTOK?







CESKEHO
TIKTOKU

ZA



PROC TIKTOK?

Vhodné pro
firmy s

na
ceském trhu

mlada populace

nebo

Moznost ziskani

NEW
MEDIA
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MLADI JSOU (S TIK TOK JE_ [l ZASAH CZ.
VSUDE NEJAKTIVNEIST [ TIKTOKU

m A NEJINTERAKTIVNEJSI

3

ZA 8000 KC

PLATFORMOU




DEKUJI

ZA POZORNOST



